
2008 MEDIA INFORMATION

CONNECTING INJECTION MOLDING SUPPLIERS TO 
THE BUYING COMMUNITY



When itÕs time to get back to the basics, advertisers should start with
the essentials.Injection Molding Magazine(IMM) is the essential
communications partner for reaching the multibillion-dollar injection
molding market. It is your starting point for an effective marketing
communications program that delivers your message in a targeted way.

IMM focuses on the reader, reaches the market, and provides
value to its advertisers. HereÕs how: 

� IMM is the only publication devoted exclusively to the injection
molding marketplace, consisting of custom and captive molders,
contract manufacturers, OEMs, part designers, moldmakers, and
members of the supply channel.

� While news is good, strategic information is better. Readers prefer
IMM Õs editorial content as it provides them with Òhow-toÓadvice that
contributes to their success.

� IMM is committed to the advancement of the injection molding
industry.We consider ourselves an integral member of the community,
not reporting from outside of it.

� We are as dedicated to our advertisersÕ success as we are to our
readersÕ needs. First, we provide advertisers with the targeted buying
audience they want to reach.Then,we give advertisers as many tools
as possible to connect them directly with their key audience.Finally,
we surround the advertiserÕs message with highly read,highly respected,
positive editorial that supports the growth of their business. The
combination maximizes our value to advertisers.

IMM IS PREFERRED

In an IMM Brand Preference study conducted in July 2007, we asked
our subscribers what they thought of IMM and its place among
competitive publications.We received 659 responses. The results gave
us reason to be pleased and advertisers reason to be confident in IMM .

81% indicated that it was important or very important to
have an injection-molding specific publication. The
popularity of IMM Õs targeted editorial has remained strong
since its inception.

Do you specify, authorize, or purchase materials,
components, machinery, and/or services as part of
your job?

How important is it for you to have a publication dedicated
to the injection molding process?

With the advent of digital delivery, IMM is connecting with more subscribers than ever before. 
Our circulation has increased to over 41,000 qualified subscribers* Ñ thatÕs a 10% increase in 2007.
*BPA Circulation Statement, June 2007
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OUR MISSION

91% responded that they did specify, authorize, or
purchase, indicating the high level of purchasing activity
reached by advertisers in IMM . 

Of the publications you receive, which one(s) do you
read regularly (3 out of 4 issues)?

87% said they read IMM regularly. IMM is regularly read
more than twice as often as the next highest scoring
publication.





EDITORIAL CALENDAR

ISSUE JANUARY FEBRUARY MARCH APRIL ALMANAC MAY

AD CLOSE December 4 January 4 January 31 March 4 March 7 April 4

MATERIALS  DEADLINE December 11 January 11 February 7 March 11 March 14 April 11

EDITORIAL 
HIGHLIGHTS

Injection 
Molding & 
Moldmaking

Injection 
Molding & 
Moldmaking

Injection 
Molding & 
Moldmaking

Injection 
Molding & 
Moldmaking

Injection 
Molding & 
Moldmaking

Injection 
Molding & 
Moldmaking

    MARKET SNAPSHOT –
MEASURING THE KEY 
SECTORS

Medical devices Appliances Automotive, 
underhood

Packaging Consumer 
electronics

MAJOR FEATURES –
INFOFOLDERS

Emerging Tech:
Long Þ bers Ð
inline compound
or in the pellet

High-Tech 
Material Spec

State of the Tech: 
Sensor-based 
process control

High-Tech 
Material Spec

Management, 
marketing, 
design, & 
troubleshooting 
tips; Supplier 
listings

Emerging Tech:
Inmold 
everything Ð 
labels, Þ lm decor, 
paint, assembly, 
inserts & more

BONUS 
DISTRIBUTION

PLASTEC West, 
MD&M West, 
WestPack, 
Anaheim, CA

Molding 2008 PLASTEC South, 
Charlotte, NC

MassPlastics, 
Fitchburg, MA

Plastimagen, 
Mexico City, MX

Chinaplas
Shanghai

Year-long 
distribution

INTEGRATED 
MARKETING TOOLS

The Resource Ad Performance 
Study

The Resource Almanac Tech/
Corporate 
ProÞ le; Online 
Almanac

DIGITAL NEWSLETTERS JANUARY FEBRUARY MARCH APRIL MAY

E-SHOTS BI-WEEKLY NEWS ON INJECTION MOLDING INDUSTRY HAPPENINGS

E-PRODUCT SHOWCASE January 16 February 13 March 12 April 16 May 14

E-SOLUTIONS

    DESIGN SOLUTIONS January 23 March 26 May 28

    MOLDMAKING                                                 
    SOLUTIONS

February 27 April 23
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HIGH-TECH MATERIAL SPEC

A new series on material specification:

1. Detail performance/process parameters
2. Select using IDES/Campus databases
3. Evaluation of choices by experienced pros

NEW FOR
2008!



EDITORIAL CALENDAR

JUNE JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER

May 2 June 6 July 3 August 4 September 4 October 6 November 7

May 9 June 13 July 10 August 11 September 11 October 13 November 14

Injection 
Molding & 
Moldmaking

Injection 
Molding & 
Moldmaking

Injection 
Molding & 
Moldmaking

Injection 
Molding & 
Moldmaking

Injection 
Molding & 
Moldmaking

Injection 
Molding & 
Moldmaking

Injection 
Molding & 
Moldmaking

Medical 
disposables

Sports & 
recreation

Computer/
business 
equipment

Consumer 
products

Building & 
construction

Automotive, 
exterior

Furniture

State of the Tech:
Packaging
machines on a
high-speed run

High-Tech 
Material Spec

The BIG market:
injection 
molding
for automotive Ð
WhereÕs it going?

High-Tech 
Material Spec

State of the Tech:
Material drying
in cleanrooms

High-Tech 
Material Spec

Design Tech:
Chairs & seating;
 leading edge
design, materials

PLASTEC East, 
New York City, 
NY

SPE/Penn State 
Injection Molding 
Conference, 
Erie, PA

National 
Manufacturing 
Week/PLASTEC 
Plastics USA, 
Chicago, IL

SPE Automotive 
Composites, MI

MD&M 
Minneapolis, MN

SPE Automotive 
Innovations 
Awards, MI

The Resource The Resource IMM 2009 
Calendar

Ad Performance 
Study

JUNE JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER

June 18 July 16 August 13 September 17 October 15 November 12 December 17

July 23 September 10 November 19

June 25 August 27 October 22 December 10
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BEST PRACTICES:
Every issue will have boxes with
some articles calling out the
Best Practices in that article.
Readers then go to a Best
Practices Guide on the website.

WEBWATCH:
Every issue within Short
Shots. WhatÕs new & recent on
our site. IMM will put many
contributed articles there.



CIRCULATION
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IMM reaches 41,000* professionals involved in all aspects of injection
molding, including management, design, tooling, and manufacturing.
Three key characteristics of IMM Õs circulation benefit advertisers.

BREADTH OF COVERAGE
An OEM, a captive molder, a custom molder, a moldmaker, or a
contract manufacturer may be looking to buy your product.IMM
reaches all of these prospects.

DEPTH OF COVERAGE
IMM reaches deep into molding operations across a wide range of job
titles to communicate with decisionmakers and influencers.

LOYALTY OF SUBSCRIBERS+

Reader research indicates that IMM Õs readers are very loyal and have
tremendous confidence in IMM editorial.

Not one of your advertising dollars is wasted on subscribers that are
involved in other plastics processing markets. One quick glance at our
list of top readers and youÕll see the quality of IMM Õs circulation.

Total plants/unit locations (map top number) 23,294**
Total recipients/subscribers (map bottom number) 41,324*

Total units that perform injection molding 13,638**
Total units that perform moldmaking 12,698**

** Source all unit data: PublisherÕs own data, May 2007
* Source: BPA Circulation Statement, June 2007
+ IMM Brand Preference Study, July 2007

41,324
targeted

subscribers*
ThatÕs a 10% increase in 
qualified subscribers from 2006!
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Geographic  Dis t r ibut ion of  IMM Circu la t ion



Corporate management 13,213
General or plant management 12,215
Product design/development 16,972
Production/manufacturing/process management 13,010
Production/manufacturing/process engineering 15,471
Research and development 13,810
Quality control/quality assurance 11,002
Technical service 11,631
Cost estimating 11,359
Machine setup and maintenance 10,320
Purchasing 11,395
Moldmaking   8,905
Mold design  10,948
Mold maintenance and repair  9,562
Marketing/sales management  9,373
Design injection molding machines/molding system 5,888
Other 158

Captive/proprietary molder 16,381
Custom molder 17,366
Contract manufacturer 15,761
Moldmaking, mold design 20,662
Buying/specifying injection molded parts (OEM) 17,527
Designing injection molded parts 22,397
Other 242

Overall purchasing influence  94%
Plastic materials 56%
Injection molding machines 46%
Auxiliary equipment 39%
Mold bases and components 45%
Computers and software 37%
Finished molds 40%
Moldmaking equipment and supplies 36%
Machine components 36%
Outside molding/decorating/finishing 37%
Other products and services 23%

TYPE OF OPERATION* 

Automotive, light truck 39%
Aircraft and aerospace 18%
Other transportation 19%
Electrical, electronics 28%
Computers, business and office equipment 18%
Communications equipment 17%
Optical devices, supplies 11%
Medical, dental disposables 23%
Medical, dental equipment 20%
Food service, institutional products 20%
Packaging 17%
Containers and closures 16%
Consumer products 29%
Small appliances, hand tools 18%
Agricultural, lawn equipment 19%
Recreation, toys, sporting goods 18%
Personal care products 14%
Building and construction 17%
Major appliances 15%
Furniture, fixtures 14%
Industrial, material handling products 25%
Other 4%

1 Ð 10 47%
11 Ð 25 24%
26 Ð 50 17%
51 Ð 100 8%
Over 100 4%

*Source: BPA Circulation Statement, June 2007
+Source: PublisherÕs own data, May 2007

PURCHASING INFLUENCE+

JOB RESPONSIBILITIES*

IMM TOP SUBSCRIBERS+

END MARKETS+

NUMBER OF MOLDING MACHINES PER PLANT+

3M
ABBOTT LABS
ALCAN
ALCOA CLOSURE SYSTEMS
ALCON LABORATORIES
ALLIANCE PLASTICS
AMCOR PET PACKAGING
ATLANTIS PLASTICS INC
AUTOLIV
B BRAUN MEDICAL
BAXTER HEALTHCARE
BECKMAN COULTER INC
BECTON DICKINSON
BEMIS
BERRY PLASTICS
BOSTON SCIENTIFIC
CARDINAL HEALTH
CASCADE ENGINEERING
CATERPILLAR INC
COLLINS & AIKMAN
CONSTAR INC
COOPER STANDARD AUTOMOTIVE
CORNING INC
DAIMLER CHRYSLER
DART CONTAINER CORP
DELPHI AUTOMOTIVE SYSTEMS
EATON CORP
ENTEGRIS
ETHICON INC
EVCO PLASTICS
FEDERAL MOGUL
FLAMBEAU PLASTICS
FORD MOTOR CO
FREUDENBERG NOK
GE MEDICAL SYSTEMS
GENERAL MOTORS
GENTEX CORP
GRAHAM PACKAGING CO LP
GREENE TWEED
GUARDIAN AUTOMOTIVE
GUIDE CORP
GW PLASTICS
HEWLETT PACKARD
HONDA OF AMERICA MFG INC
HUNTER INDUSTRIES
ITW
JOHN DEERE
JOHNSON CONTROLS
KEY PLASTICS
LEAR CORP
LEVITON MFG CO INC
MACK MOLDING CO
MATRIX INC

MATTEL TOYS
MEDTRONIC
MERIDIAN AUTOMOTIVE SYSTEMS
MOLEX INC
MOTOROLA
MPC INC
NIFCO
NORTH AMERICAN LIGHTING
NORTHROP GRUMMAN
NYPRO INC
NYX INC
OWENS-ILLINOIS
PANDUIT CORP
PARKER HANNIFIN
PARKWAY PRODUCTS INC
PENTAIR POOL PRODUCTS
PHILLIPS PLASTICS
PLASTECH
PLASTIC PRODUCTS CO INC
PLASTIPAK PACKAGING
PROCTER & GAMBLE
RAIN BIRD
REHRIG PACIFIC CO
REXAM MEDICAL PACKAGING
ROBERT BOSCH GMBH
ROCKWELL AUTOMATION
ROYAL PLASTICS
RUBBERMAID
S C JOHNSON WAX
SEAQUIST CLOSURES
SIEGEL ROBERT INC
SIEMENS MEDICAL SYSTEMS
SILGAN PLASTICS CORP
SOLO CUP COMPANY
SONOCO CRELLIN
SONY
SQUARE D CO
SUMMIT POLYMERS INC
SUNCAST CORP
TECHNIMARK INC
TESSY PLASTICS LLC
THE TECH GROUP INC
TOLEDO MOLDING & DIE
TORO
TRW
TYCO HEALTHCARE
UFE INC
UNITED PLASTICS GROUP
VALEO SYLVANIA
VISION PLASTICS INC
VISTEON
WEST PHARMACEUTICAL SERVICES
WHIRLPOOL CORP
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CIRCULATION



IMM ALMANAC

Display advertising See IMM rate card
1Ú2-inch logo ad $135
1-inch unit ad $260
2-inch unit ad $360
3-inch unit ad $460
Unit/logo ad rates are net rates.

Every issue + Almanac display advertisers FREE
6X or higher + Almanac display advertisers $1,835
Less than 6X + Almanac display advertisers $2,625
Add 4-color $750
Add 2-color $400
Profiles are gross rates.

Links package (company link and 
5 product links), display advertisers FREE
Links package, nonadvertisers $2,700 per year
Mega Skyscraper category sponsorships $6,295 per year

Online rates are net rates.

ONLINE RATES

IN PRINT RATES

TECH/CORPORATE PROFILE RATES

41,000+ in 2008*

THE BUYERÕS GUIDE FOR INJECTION 
MOLDING PROFESSIONALS. IMM ALMANAC .

DonÕt get lost in listings for
extrusion or blowmolding
equipment. The IMM
Almanac presents injection
molding products only, 
making it easy for buyers 
to find you quickly.

The Almanac 
website averages
20,235 visits per month.

ThatÕs a 12% increase over
last year!
BPA Circulation Statement, June 2007
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Online or in print, the Almanac sells your
products all year long. Listings include these
major categories:

¥ Material manufacturers and resin distributors
¥ Injection molding machines 
¥ Auxiliary equipment 
¥ Tooling-related products 
¥ Machinery components and controls
¥ Services and supplies 
¥ Software for molders 

DISPLAY ADS IN PRINT
Rates are the same as display rates for IMM .
(Almanac ads count toward frequency but
not toward an every-issue discount.) Premium
positions are available but you must act quickly!

TECH/CORPORATE PROFILE IN PRINT
Position your company as an expert in its
field with this advertiser-only bonus, a one-
page technical brief.

UNIT ADS IN PRINT
Draw attention to your alphabetical company
listing with a logo or product ad.Contact Beth
Berner (bberner@immnet.com) to order.

ONLINE COMPANY LINK
Call attention to your company listing with
top billing in your categories,a color logo,and
a hotlink to your home page. Your e-mail
address will generate an online dialog box so
buyers can immediately e-mail you for direct
requests.

ONLINE PRODUCT LINKS
Hotlink your online product category listing
to the URL address for this product on your
website.

SKYSCRAPER CATEGORY SPONSORS
Own your product category so that when
online browsers click, your skyscraper ad
appears and remains throughout all its
subcategories.

FOR LISTINGS
For questions about your company listing
online or in print, please contact Jamie
Quanbeck at jquanbeck@immnet.com.

The industryÕs only audited

annual buyerÕs guide



THE RESOURCE

Enhance your product-driven marketing with an appearance in The
Resource,IMM Õs quarterly section for literature ads,product highlights,
and website promotion. Send us your brochure, newsletter, catalog, or
product sheet, along with 30 words of copy and your website URL.
IMM will produce your artwork for you at no charge. Your sales
representative can facilitate your placement in the January,April, July,
and/or October issues.A maximum of four paid Resource insertions
can be used to build your frequency.

For rates, see page 12.

Issues 
January 
April 
July 

October

IMM CALENDAR

Keep your name in front of molding professionals all year long. One
of 12 coveted months is waiting for you. Sponsorships are available on
a first come, first served basis. Distribution mails polybagged with the
December issue of IMM .

IMM MAILING LIST, E-LIST

IMM Õs list rental program can provide you with a list of more than 41,000
injection molding professionals or a list of 102,000* plastics professionals.
Plus Canon offers a total of more than 300,000* names in key markets
such as medical devices, appliances, and packaging! No one else can
deliver that market reach.

Our e-mail lists are based on readers who have provided us with their
e-mail address and have approved the use of their address for e-mail
campaigns through a rigorous Òopt-outÓprogram.Like our standard list
rental system,you can configure your e-list to meet your project needs.
For a full set of data cards with list selection criteria, go to
www.canonmediakits.com/lists

For more information about these services, contact SueEllen Belliveau,Account
Manager, at (310) 445-3711 or sueellen.belliveau@cancom.com.

* PublisherÕs own data

Final deadline: October 23, 2007
Materials deadline: October 30, 2007

MARKETING TOOLS
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On average, immnet.com receives more than 134,050 visits per month. The siteÕs growth in visits
in 2007 was an amazing 33%!

immnet.com is a favorite with injection molding professionals all over the world. ItÕs your targeted
Web marketing tool for reaching molding professionals while theyÕre actively looking for solutions.

VISITORS KEEP COMING BACK TO:

¥ Search the IMM AlmanacbuyerÕs guide for products and services
¥ Explore the article archives for rich content tailored exclusively   
to injection molding professionals

¥ Read Web-only editorial features
¥ Post to the Networking Forum, our popular online meeting room 
that connects the molding community

¥ Check the injection molding event calendar
¥ Consult the Economic Analysis reports

WE OFFER:

¥ Banner ads
¥ Tile ads
¥ Mega Skyscraper category sponsorships on the online Almanac
¥ NEW! Networking Forum Skyscraper sponsorships

On average, immnet receives more than

134,050
visitors per month.

additional visitors
come to the 
online Almanac .

Now thatÕs exposure.

DIGITAL TOOLS
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gital Deliver
Advertisers that took advantage

of digital ads in 2007 averaged

3,194 ad views and 284 click-thrus

per month with their cover ad.

Digital Delivery

The results are in and the environmentally
friendly,digital delivery of IMM is a hit.The
interest in receiving IMM in a digital edition
has allowed us to increase circulation.Now
your advertising is seen by even more
potential buyers.

In a recent independent study,

¥ 84% of subscribers rated their overall
satisfaction with the digital edition of
Injection Molding Magazineas very satisfied
or satisfied.*

¥ 79% had taken an action as a result of
reading an ad in the digital edition of
IMM. *

¥ Big three reasons for reading digital were
the ability to search issues, ease of saving,
and digital magazineÕs environmental
friendliness.*

*Profile of the Digital Magazine Reader survey, conducted
in March-April 2007 by Texterity.

The digital edition provides several
marketing channels for advertisers to
leverage their brand. All Web URLs and 
e-mail addresses are automatically hot
linked free of charge. Plus digital ads in
rich media formats can elicit immediate
response.

DIGITAL AD OPPORTUNITIES
INCLUDE:

¥ E-notification sponsorships
¥ small, horizontal ad
¥ small, vertical ad
¥ medium horizontal ad
¥ full ad (available over print

ad only, not available on
editorial positions or cover) 

20,235



DIGITAL TOOLS
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Machined Components
Assembled and tested precision-
machined custom medical compo-
nents are available from filter that
delivers high flow rates and is also
effective filter that delivers.

Marshall Manufacturing
w ww.marshallmfg.com

Vacuum Protection Filter
Pall Medical offers a vacuum protec-
tion filter that delivers high flow rates
and is also effective for the retention
filter that delivers high flow rates and
is also effective filter that delivers.

Pall Medical
w ww.pall.com

Catheter-Manufacturing Systems
Sebra offers catheter-manufacturing
systems to form complex, small-pro-
file catheters using precise heat deliv-
ers high flow rates and is also effec-
tive filter that delivers.

Sebra
w ww.sebra.com

Sterilization Validation and
Testing
Nelson Laboratories performs steriliza-
tion validations for ethylene oxide, radi-
ation, dry headelivers high flow rates
and is also effective filter that delivers.

elson Laboratories
w ww.nelsonlabs.com

Bifurcated Tubing
Metal Cutting Corp. provides sharp-
ened bifurcated tubing for various
medical device applicationsdelivers
high flow rates and is also effective
filter that delivers.

Metal Cutting Corp.
www.metalcutting.com

Miniature Diaphragm Pump
Using a twin-head design, the Model
1420 miniature diaphragm pump from
Thomas Products Division achieves
higherdelivers high flow rates and is
also effective filter that delivers.

Thomas Products Div.
www.rtpumps.com

Material Inspection
An in-line material inspection device
is used to detect pinholes, leaks, or
cracks in many plastic productdeliv-
ers high flow rates and is also effec-
tive filter that delivers.

Tantec USA
www.tantecusa.com

Process Filters
A firm has introduced a 50-mm filter
product line. These products are
offered in overmolded or welded ver-
sions fodelivers high flow rates and
is also effective filter that delivers.

Filtertek
www.filtertek.com

NEW! E-PRODUCT SHOWCASE

Reach more than 25,000 potential customers with information on your latest products with a digital Product Showcase.
This user-friendly,monthly e-mail news bulletin allows you to quickly and conveniently communicate with a receptive
audience who need and are actively searching for information on new technology. Create interest in your products,
drive traffic to your website,alert buyers to introductory offers,and invite prospects to special events and demonstrations.
Begin the sales conversation here!

¥ 50 Ð 75 words of descriptive copy including headline
¥ Color image of your product at 100 x 100 pixels
¥ Direct link to the exact location on your website containing more information on the product.

Please provide URL for link.
¥ Positions available on a first-come, first-serve basis
¥ $925 per unit, net rate

NEW! E-SOLUTIONS

Topics of compelling interest are e-delivered to precisely-defined audiences of buyers and specifiers of your products.
Direct your sales message to these professionals cost-effectively through a push-marketed vehicle that includes niche
coverage of new technology along with news of innovative products and related features and applications.

Focus Circulation Deployments Rates by position*

Primary Secondary

Design Solutions 18,500 January, March, May, July, $1,225 $995
September, November

Moldmaking 14,200 February, April, June, $1,065 $825
Solutions August, October, December

*Net rates per deployment

Primary

SAMPLE

Secondary

E-SHOTS

More than 15,000 dedicated followers of IMM receive E-Shots news and information right to their inboxes. Increase
your visibility through sponsorship of IMM Õs E-Shots monthly e-newsletter. Sponsorships are limited.They go fast so
year-long contracts are preferred.

Tile ad specifications:
150 x 100 pixels at 72 dpi with 120 words of text, GIF or JPEG format.

Due to demand, bi-weekly distribution in 2008!














